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Ways of ensuring sustainability in protected areas

« Principles of sustainable tourism
- Limits of acceptable change (LAC) -process
- Sustainable tourism development strategies

- Cooperation agreements with enterprises operating in or adjacent to the national parks
- EUROPARC Charter for Sustainable Tourism (Syote, Pallas-Yllas)




Principles of sustainable
tourism

National Parks, Nature Sites, Historical Sites and
World Heritage Sites

® are importang tourist attractions

®* Can be utilzed for tourism purposes, as long
as this is coordinated with the objectives of
protection

®* Metsahallitus Parks & Wildlife Finland and
the UNESCO World Heritage sites in Finland
share the principles of sustainable tourism,

which we take into account throughout our SUSTAINABLE TOURISM
own operations and in our cooperation with Nasional Parks, Nature Sites, Historical Sites
tourism entrepreneurs. and World Heritage Sites

2016

®* We promote sustainable tourism. In order to
achieve this goal, we cooperate to...
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1. Support the preservation
of valuable features at the
sites and promote their
protection

¢ Natural and cultural values are important factors
in terms of attracting tourists.

®* We inform visitors of the values of the site and
their protection and encourage visitors to act
responsibly.

®* We develop services and direct the use of the
sites, taking into account demand and the site
characteristics.

®* We mainly use existing routes and service
structures.

®* In construction, we also take account of local
natural and cultural values.

®* We ensure that tourism does not compromise
natural or cultural values and we prevent any
harmful impacts proactively.

g METSAHALLITUS
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2. Minimise the load on
the environment

®* We promote opportunities to travel to
the destination on public transport with
low emissions.

®* We increase the duration of visitors’ stay
in the area.

®* We operate with energy and material
efficiency.

®* We set a good example in environmental
issues.

®* We enable and encourage visitors to act
in an environmentally friendly manner.

METSAHALLITUS
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3. Strengthen local aspects

®* Local knowledge, research information,
experience and culture provide a
starting point for delivering experiences.

®* The guidance provided is of high quality,
and operators know the area and local
conditions well.

®* We increase the appreciation of the site
by means of high-quality tourist
services.

®* We cooperate and offer local residents
and visitors the opportunity to take part
in the management and development of
the site.

@ METSAHALLITUS
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4. Promote use of the sites to
increase health and well-being

®* We encourage visitors to engage in
versatile natural and cultural
experiences on their own and in guided
groups.

®* We ensure the safety of all sites and
services.

® Our services promote equality.

®* We enhance visitors’ opportunities to
increase their social, psychological and
physical well-being.

®* We promote local residents’ recreation
and improve living conditions in the
area.

METSAHALLITUS
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5. Promote growth and job creation in
the local economy

* We offer visitors high-quality services
based on the attraction of the site.

®* We cooperate actively with other

operators in the management of sites mil.€  Local economy impacts of visitors’ spending in Finland's national parks
and the provision of services, with 200
clearly defined roles and
responsibilities. 150
®* We provide easily accessible and
interesting information on the sites and 100
services in advance using various
channels. 50

®* We encourage visitors to stay longer in

the area. 2010 2011 2012 2013 2014 2015 2016 2017 2018

METSAHALLITUS
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6. Communicate together
the values and services
of the site

®* We are committed to the values and
basic messages of the site.

®* We communicate consistently and
responsibly with different target groups
both in Finland and abroad.

®* We collect feedback from stakeholders
in order to improve customer
satisfaction and our activities.

®* We organise training and cooperation
events for operators in the area.

®* We encourage operators to commit
themselves to these principles of
sustainable tourism.

METSAHALLITUS
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Cooperation agreements between
enterprises and Metsahallitus

Over 650 tourism business partners in Finland’s protected area

Two types of cooperation agreements:
® Including use of services in the area (there is a fee for the use)

®* Without use of services in the area (free of charge)

®* The aim of Metsahallitus is that all the entrepreneurship in or
adjacent to protected areas is committed to the principles of
sustainable tourism

®* The enterprises committed to the principles of sustainable tourism
obtain:

* Enterprise’s info and link to nationalparks.fi
®* Right ot use the logo of the protected area
® Various reports on nature and customer statistics

®* Regular meetings with Metsahallitus

g METSAHALLITUS
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Visitation to National Parks in constant growth

Amount of visitors

3500000 =
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2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
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Year
Amount of National Parks
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Sustainability (ecological, economical, socio-cultural)
- General principles of sustainable nature tourism

/ Derived from the principles and adjusted
for local circumstances

The best available indicators

Statistically valid and reasonable
methods in practice are used when
monitoring

Current values measured
in a particular area

Managerial decisions based on
the best available knowledge
Set of proactive and reactive management
actions

METSAHALLITUS
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Criteria for good indicators

® Indicators must be specific to the
measurement target

® Indicators must be objective and their
variables clearly measurable

® Indicators must be reliable and their
measurement repeatable to the extent
required

®* |ndicators must be sensitive and reactive to
sustainability related changes

®* Measurements must be reasonably easy to
implement

®* Measurements must be cost-effective,
making use of existing information whenever
possible

@ METSAHALLITUS
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Sources of LAC indicators

Visitor monitoring (counting & surveys):
®* Amount of visitation
® Visitor satisfaction index
* Health benefits
®* Economic benefits (Visitor spending effects)
® GIS database of services
® State and quality of service infrastructure
®* Waste management
®* Consumption of firewood
®* Species and biotopes
* Entrepreneur feedback
® GIS analysis of visitor flows

g METSAHALLITUS
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Principle 3: Strengthen local aspects

Tareet Limits of
) Measurem | Current . acceptable
Indicator Source . value
ent unit value 2025 change
Min Max

Significance of the area | Visitor survey |Number of 52000 | 41700 -
for the locals: amount of visits
local visits

g METSAHALLITUS
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Principle 4: Promote use of the sites to increase
health and well-being

Target |Limits of acceptable
) Measurem | Current
Indicator Source ent unit value value change

2025 Min Max
Share of constructions in GIS data base % 0 - 10
bad condition PAVE
Share of routes in bad GIS data base % 0 - 10
condition PAVE
Number of visits in the park |Visitor Number of | 190900 | 250000 | 180000 |300 000

counting visits

Distance travelled in the Visitor Kilometres |1 016 200 |1 250 000 |1 000 000 |-
park by one’s own power monitoring
Perceived health and well- | Visitor survey |1-5, 4,3 4 -
being impacts, index 5 = best

19




Principle 4: Promote use of the sites to increase
nealth and well-being

| Target Limits of
. Measurem | Current
Indicator Source ent unit value value |acceptable change
2025 Min Max
Experienced disturbances | Visitor survey 1-5, 4,5 4 -
by visitors, index 5 = best
Experienced disturbance Visitor survey 1-5, 4,5 4 -
d.ue to excessive amount of 5 = best
visitors
Experienced disturbance Visitor survey 1-5, 4,5 4 -
due to ‘Fhe behaviour of 5 = best
other visitors

METSAHALLITUS
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Principle 5: Promote growth and job creation in the

local economy

Target Limits of
. Measurem | Current
Indicator Source ent unit value value |acceptable change

2025 Min Max
Total local economic Visitor Million € 30 20 -
impacts of visitor spendings | monitoring
Total local economic Visitor Jobs, full 150 220 150 -
impacts of visitor spendings | monitoring time

equivalent

Tourists’ length of stay in Visitor Visitor 202 200 | 270000 | 200 000 -
the park and its monitoring days (24 h)

surroundings

g METSAHALLITUS
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Principle 6: Communicate together the values and
services of the site

| Target Limits of
. Measurem | Current
Indicator Source ent unit value value |acceptable change
2025 Min Max

Visitor satisfaction, index Visitor survey 1-5, 4,5 4,1 -

5 = best
Visitor satisfaction of Continuous 1-5, 4,5 4,2 -
visitors to Koli nature centre |feedback 3

5 = best
Visitors’ estimate of the Visitor survey 1-5, 4,5 4,1 -
fulflllmer'1t of the.lr N 5 = best
expectations during the visit

g METSAHALLITUS
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Principle 6: Communicate together the values and

services of the site

of sustainable tourism

Target Limits of
. Measureme | Current
Indicator Source nt unit value value |acceptable change
2025 Min Max
Number of visits to Google Page visits - - - -
Nationalparks.fi -website analytics
Amount of enterprise ASTA Number of 60 80 60 -
cooperation agreements agreements
Enterprises’ estimate of the |Enterprise 1-5, 4,06 4,3 4,0 -
fulfillment of the principles |feedback 5 = best

g METSAHALLITUS
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The way forward

®* New model for cooperation agreements
®* New mobile practice for fee collection

® Sustainable Travel Finland -certificate for
Finnish national parks

®* New model and guidelines for sustainable
tourism strategies
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